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Social Networking and Career Development
Facebook. Linked-In. Twitter.  Social media sites appear to be around for good! 
Facebook announced last year that they have 500 million users worldwide, and may double that soon.  Twitter boasts that 145 million “tweets” a day come through their site.  Facebook and Twitter both achieved   triple-digit growth in 2009 with social networking now accounting for 15% of all time spent online. Linked In is approaching 90 million members, and is the first major social networking site geared towards professionals interested in staying connected with their peers. 
I recall in 2002 being invited by a client to join Linked In.  My reaction was, “No thanks – I don’t want to be bothered by being a part of an on-line network!”  Peer pressure eventually made me succumb and I am now on Linked In and Facebook, although I limit my time on both.
When it comes to enhancing your career development or recruiting new talent, though, how do these sites work?  Well, establishing a profile is the place to start.  A profile is a summary with information that you want people to know about you or your agency, division or workgroup.  (Of course, be sure to check with your IT department or agency leadership to determine specific policies regarding utilizing social media for professional purposes.)  
When using social media for personal career development or networking, let me first provide a word of caution:  make sure your profile, especially on Facebook, is marked “private.”  This means that only those you invite as “friends” are able to see your on-going communications with others and your personal pictures.  Horror stories abound with employers seeing information or viewing pictures on sites of current or prospective employees that, to say the least, do not enhance their career development!  
Sites like Linked-In are geared more towards professionals and the content and purpose of the site is career related.  The emphasis for your profile on Linked In is focused on your professional experience, current and past job functions, and skills. The updates you provide alert your on-line network of career moves, and gives you the ability to send a broadcast message to your entire network.  
After you establish your profile, you invite others to become a part of your network.  Ostensibly, the networks of those you have invited become a part of your larger network.  You can now use these “expanded networks” to ask for information, recruit others, or seek opportunities.  Many of these sites also pull contacts from your email address lists and suggest linking up.  

More and more of the state agencies have a presence on these sites.  Locating state employees who work at agencies or in functions you are targeting can help you connect with key people and functions that you are interested in exploring.  This can be particularly helpful for career changers who want to stay with the state.
Using these sites for recruiting can also be both cost effective and expedient.  LinkedIn allows employers to post jobs on the site. The jobs are usually high quality, professional jobs.  As a manager, exploring how social networking sites can enhance attracting quality workers to fill your jobs may really pay off!
More and more recruiters are accessing social media sites to check out job candidates.  A new program from Microsoft called Social Connector allows recruiters who have your e-mail addresses to quickly see what you've been doing on those social media sites. Everything you do can be called up in a moment with the new software, which will be released with the next version of Outlook. 
Social media can be daunting.  But, social networking seems to be here to stay, so why not enhance your career planning or perhaps recruiting efforts and learn more?  Contact us here at the Career Center! We can help you see how social media might work for you!
